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Fort EriePort Colborne

Niagara Falls

Niagara-on- 
the-Lake

St. Catharines

Thorold

Welland
Over 42 km of 
waterfront along Lake 
Erie and the Niagara 
River

Fort Erie is the Region’s waterfront  destination

Grimsby

Lincoln

West Lincoln

Wainfleet

Pelham

The longest length of waterfront of all the 
Niagara Region municipalities





Approximately 
12 km of 
waterfront along 
the Niagara 
River

Approximately 
30 km of 
waterfront along 
Lake Erie

But…
of the 30 km on Lake 
Erie only about 
3 km is accessible to 
the public

Fort Erie 
Waterfront



SOME OF WHAT’S WORKING WELL…



The Friendship Trail is 
approximately 15 km 
across the Town of Fort Erie

The 
Friendship 
Trail
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Great 
Streets
For Cycling
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The Town has 
retained ownership of road 
allowances and parks resulting 
in 20+ locations of public access to Lake Erie
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Waterfront neighbourhoods
are deeply cared for
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Village Centres close to the waterfront:
Crystal Beach,
Ridgeway,
South End,
Bridgeburg
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Significant 
heritage 
and cultural 
attractions
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Significant 
woodlands, wetlands 
and habitat

7



Southern gateway to 
Niagara Parkway
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Fort Erie’s Waterfront offers residents and visitors a network of 
beautiful parks, points of access and views that welcome 
everyone to enjoy the lake and river. The Waterfront’s rich natural 
and cultural heritage supports a healthy environment, beautiful 
waterfront neighbourhoods and vibrant urban centres.

The outstanding waterfront resource is a catalyst for 
development of new forms of housing and commercial activities 
that contribute to Fort Erie’s economy. All residents and visitors see 
themselves as stewards, working together to ensure all enjoy the 
Waterfront, and making Fort Erie a model for other waterfront 
communities across the Province.

VISION  STATEMENT



1.  Support economic growth by using existing sites or identifying new sites on or near the waterfront 
as a catalyst for appropriately scaled development that serves both residents and visitors (e.g. 
accommodation, retail, commercial, community use).

2.  Expand opportunities for public access to and enjoyment of the waterfront through the strategic 
acquisition and development of waterfront properties as they become available.

3.  Enhance existing waterfront parks and points of access for use and enjoyment of residents and 
visitors. 

4.  Identify routes for people with all abilities to get to the waterfront through signage, way finding and 
information. 

5.  Identify opportunities for connecting some waterfront parks and some points of access with 
shoreline walks.

6.  Secure the shoreline for public access through new mixed use, commercial and multi 
residential development approval.

PRINCIPLES



7.   Protect and enhance natural features along Fort Erie’s waterfront. 

8.   Respect natural shoreline hazards.

9.   Celebrate the heritage and culture of Fort Erie and the Niagara Region in waterfront parks and 
points of access.

10.   Maintain and enhance vistas from Fort Erie’s waterfront parks, points of access and points of 
interest.

11.   Focus the Town’s marketing and branding on access to the waterfront as one of Fort Erie’s 
unique selling points. 

12.   Provide information and signage that identifies and promotes awareness and use of public land.

PRINCIPLES



GUIDING FRAMEWORKS 



.



1. NATURAL HERITAGE FEATURES
KEY INITIATIVES

1.  Review opportunities and study feasibility to reduce flow and erosion at storm 
sewer outfalls in Abino Bay, Thunder Bay, Bertie Bay, Crescent Bay, Waverly Bay 
and along the Niagara River.

2.  Examine  beach maintenance and operations with Ministry of Natural 
Resources to determine measures to reduce algae.

3.  Continue to require  erosion and siltation control plans for new 
developments adjacent to Lake Erie and/or Niagara River shorelines, 
watercourses and wetlands to mitigate the impact of runoff from construction 
sites. 

4.  Explore Low Impact Development standards for stormwater management to 
provide opportunities for at sources, conveyance and end of pipe solutions for 
filtering and infiltration of runoff. 



5.  Work with Niagara Peninsula Conservation Authority to ensure regulations are 
enforced with respect to protection of Provincially Significant Wetlands. 

6.  Actively participate, monitor and provide information on the implementation of the 
Niagara Peninsula Conservation Authority’s Watershed Plan’s recommendations. 

7.  Develop an environmental stewardship guide for the Fort Erie Waterfront. 

8.  Implement interpretive information to describe the importance of natural features 
along the Fort Erie Waterfront. 

1. NATURAL HERITAGE FEATURES
KEY INITIATIVES



9.  Formalize the Town’s current landscape design practices into landscape design 
guidelines for all public waterfront sites for naturalized landscapes, planting with 
native and indigenous plants and maintenance.

10.  Prepare woodland management plans for public waterfront sites.

1. NATURAL HERITAGE FEATURES
KEY INITIATIVES



1.  Rename the waterfront sites of access as waterfront parks and waterfront 
windows.

2.  Establish Bowen Road Park, Waverly Beach Park and Bay Beach as the anchors 
to Fort Erie’s waterfront.
•  Bay Beach as the region wide beach attraction

•  Waverly Beach as a region wide cultural heritage attraction

•  Bowen Road Park as a main location for active recreation

Implement the Bay Beach Master Plan. Explore opportunities to further enhance 
Waverly Beach Park.

3. Identify, enhance and market the network of waterfront parks and waterfront 
windows that include:

•  Anchor parks

•  Urban parks that support mixed use and higher density residential uses- Riverwalk and 
Freedom Park, the Coal Docks and Miller’s Creek

•  Waterfront parks and windows that are road allowances and designated parks with 
opportunities for enhancement and consolidation on a bay by bay basis

2. WATERFRONT PARKS AND WINDOWS
KEY  INITIATIVES



Framework Plan



4.  Provide information at each waterfront park and waterfront window with respect to 
site name, waterfront logo, the extent of public property, code of conduct, a map of 
the Town’s network of waterfront parks and windows.

5.  Establish a palette of furnishings to be used at the waterfront parks and windows 
and to help clearly identify the sites as welcoming locations for the public.

6.  Ensure that the route to all waterfront parks and windows is clearly signed from the 
nearby roads and trails. 

2. WATERFRONT PARKS AND WINDOWS
KEY  INITIATIVES



7.  Regularly monitor each park and window to ensure they remain clearly signed for public 
access.

8.  Prepare a master plan that will guide improvement to the Coal Docks site.

9.  Develop clear marketing materials that map the location of all waterfront parks and 
windows for distribution to Town’s residents and to use for tourism marketing. 

10.  Develop design guidelines to clarify the Town’s requirements for the provision of public 
use on the on the water’s edge in applications for new mixed use and or higher density 
development.

2. WATERFRONT PARKS AND WINDOWS
KEY  INITIATIVES



11.  Identify an ambassador in each Bay to help with community liaison and to advise 
the Town on issues specific to each Bay.

12.  Develop maintenance standards for all public waterfront sites.

13. Increase public access along the Lake Erie shoreline through acquisition (e.g. 
through the development approval process, gifts, donations, purchase)  or lease 

arrangements/easements (e.g. neighbourly spirit, tax incentive)

2. WATERFRONT PARKS AND WINDOWS
KEY  INITIATIVES



1. Identify the gateways to Fort Erie and its waterfront: at Douglastown and the Port 
Colborne boundary. Gateways could incorporate signage, landscape, and built form 
elements.

2. Develop a wayfinding strategy to direct people to the waterfront:

•  Main connectors on Point Abino Road, Stevensville Road/Gorham Road, Garrison Road, and 
Netherby Road

•  The Waterfront Drive (Erie Road, Dominion Road, Niagara Parkway)

•  Each road providing a route to a waterfront park or waterfront window 

3. WAYS TO AND ALONG THE WATERFRONT
KEY  INITIATIVES



Framework Plan



3.  Establish a hierarchy of streetscape elements to identify the “ways to the 
waterfront” that include: special lighting at key locations, banners along the route, 
trees and other landscape features in some locations.

4.  Design a waterfront logo to be used to identify waterfront routes/the connecting 
links to all of the waterfront parks and waterfront windows.

3. WAYS TO AND ALONG THE WATERFRONT
KEY  INITIATIVES



5.  Establish a framework, identify key stakeholders and champions to determine opportunities 
for pedestrian access to connect public waterfront parks and windows.

6.  Continue to provide amenities such as bike racks, a bench, waste receptacles at some 
waterfront parks and windows.

7.  Prepare design guidelines illustrating Town’s expectations regarding public access for 
pedestrians and cyclists at the water’s edge and the character and form of abutting uses.

8.  Provide universal access on waterfront parks and waterfront windows where feasible.
 

3. WAYS TO AND ALONG THE WATERFRONT
KEY  INITIATIVES



9.  Support the Niagara Parks Commission’s intent to prepare a strategy for the South 

Parkway as identified in their 2015-2017 Strategic Focus. The Strategy needs to clarify the 
route for cycling and walking between the Peace Bridge and Bowen Road Park, 
particularly through the South End and Bridgeburg. Enhanced signage and amenities are 
also required.

10.  Provide information:

•  On nearby shops and services

•  Areas of interest (especially along the Friendship Trail)

•  Distance markers

•  The entire network of park and windows

3. WAYS TO AND ALONG THE WATERFRONT
KEY  INITIATIVES



4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

1. Support and market B&Bs through the BIAs as well as the Fort Erie 
Economic Development and Tourism Corporation.

2.  Encourage and continue to support the development of restaurant and 
shopping opportunities in the village centres.

3.  Undertake a market study to assess the opportunity for a resort hotel 
overlooking the lake.



4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

4.  Work with partners to continue to promote and identify cycling routes 
and tours.

5.  Work with Museum Services to continue to promote and identify historical 
walks.

6.  Facilitate the establishment of businesses to serve and support 
recreational use of the waterfront through bike rental, canoe and kayak 
rental, fishing charters, etc.

7.  Continue to provide and offer space for waterfront events.

8.  Establish a framework/prototype for development along the waterfront



4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

9.  Support the planning and development of a mixed use marina focused 
hub at the Miller’s Creek Marina that demonstrates the Town’s guidelines 
for waterfront related development.

10.  Enhance the brand and tourism identity of Fort Erie as part of Niagara 
Region South Coast and having the longest length of waterfront of the 
Region’s 12 municipalities. 



5. HERITAGE AND CULTURE
 KEY INITIATIVES

1.  The Museum should continue to play a role in identifying and interpreting 
stories relating to the waterfront (that could be further developed and 
interpreted as part of the Waterfront Development Strategy) – e.g. exhibit 
on ‘stories from the waterfront’.

2.  Incorporate ‘waterfront history’ theme into a Town-wide Arts and Culture 
Strategy.

3.  Greater range of interpretive elements of the waterfront history could be told 
through plaques, interpretive signage, print materials, on line interpretive 
information, etc. under the guidance of Fort Erie Museum Services 

4.  Work with partners to elevate waterfront awareness and appreciation 
through photography contests, essay contests, etc.

5.  Identify and enhance strategic viewscapes.
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6. NEIGHBOURHOODS
KEY INITIATIVES

1.  Support intensification in Village Centres: Crystal Beach/Ridgeway, South End 
and Bridgeburg

•  Village Centres build upon the existing urban structure and are centred around or 
connected to an anchor waterfront park;

•  Village Centres are the focus areas for intensification and development of mixed uses 
including medium density residential, commercial/office, and employment;



6. NEIGHBOURHOODS
KEY INITIATIVES

Develop guidelines for intensification in Village Centres such that they provide direction 
for:

o  Enhance their distinct character 

o  A concentration of development including mixed-uses and medium density residential development; 
places to eat, buy snacks and refreshments, rent a bicycle, and accommodations (Motels, Guest 
Houses and B+Bs)

o  Buildings oriented to the main streets and toward the water
o  Building stepbacks away from the water

o  Enhanced streetscapes

o  Clearly defined public connections to the waterfront - walking, cycling and visual
o  Pedestrian oriented streets - widened sidewalks, pedestrian scaled light standards, ample seating, 

treed boulevards

o  Public Art
o  Public Information Kiosks



6. NEIGHBOURHOODS
KEY INITIATIVES

2.  Support appropriate development in Neighbourhood Nodes:

•  Neighbourhood Nodes build upon the existing neighbourhood structure and are centred 
around key waterfront destinations;

•  Neighbourhood Nodes are primarily residential in character and are the focus areas for 
medium density development with a modest amount of commercial/retail

Develop guidelines for modest development in Neighbourhood Nodes such that they 
provide direction for:
o  Primarily residential uses, with opportunity for modest commercial/retail in prominent 

locations;

o  Accommodation (Bed & Breakfasts)
o  Buildings oriented to the main streets and toward the water
o  Pedestrian-oriented and enhanced streetscapes

o  Clearly defined public connections to and along the waterfront - walking, cycling and visual
o  Substantial public space at the water’s edge



6. NEIGHBOURHOODS
KEY INITIATIVES

3.  Support appropriately scaled development in “Four Corners”:
•  Potential Four Corners may be located along the Waterfront Promenade (Dominion Road, 

Thunder Bay Road and Ridge Road), where major connections to Waterfront windows 
intersect;

•  Potential Four Corners could also be located at the Gateways to the Waterfront;

•  Should be located within a short bicycle ride of one another and aligned with the main Ways 
to the Waterfront

•  Take into consideration vacant or underutilized sites 

Develop guidelines for development at “Four Corners” locations such that they 
provide direction for:
o  Should be the focus for modest convenience commercial development
o  Include development that respects and complements the surrounding neighbourhood 

character

4. Provide direction on opportunities for private property owners along the waterfront 
to work together to enhance development potential of their properties. 





6. NEIGHBOURHOODS
KEY INITIATIVES

5.  Prepare/update Secondary Plans and Neighbourhood Plans for Village Centres 
and Neighbourhood Nodes to reflect the key outcomes of the Waterfront Strategy. 

6.  Provide Streetscape Enhancements along all streets that lead to the Village 
Centres and Neighbourhood Nodes, from the Major Routes (Garrison Road, Ridge 
Road and Point Abino Road).

7.  Establish a Design Review Panel for mixed use and or multi unit residential 
development for properties along the shoreline. 



1.  Prevention shoreline management approach is preferred through the 
use of controls such as flood and erosion setbacks and specified minimum 
elevations for flood protection. 

•  A setback is a distance from the shoreline to a house or other building that is 
intended to provide a safe separation between the shoreline hazard and the 
development.  

•  Setback regulations also include minimum elevation requirements to protect 
against flooding in low-lying areas.  

•  Setbacks have numerous purposes and benefits: reduce hazards to 
development; protects the dune-beach ecosystem; provides an 
environmental buffer for habitat and wildlife; preserves natural vegetation 
and unique character of shoreline; and helps to preserve public access to 
beaches.

7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES



2.  The development must address the Floodproofing Standard and the 
Protection Works Standard which includes the installation of protection works 
plus an erosion hazard allowance and a stable slope allowance as well as 
maintenance access.  

3.  Ensure that private property owners obtain permits from the Niagara 
Peninsula Conservation Authority for shoreline protection works with 
notification given to the Town regarding the issuance of a permit.

4.  Ensure that private property owners consult with the Ministry of Natural 
Resources with respect to possible impacts on endangered species. 

7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES



7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES

5.  Provide guidelines for protection works including coordination with adjacent 
properties and provision of maintenance access to the shoreline.  Individual 
efforts are often outflanked, reducing the effectiveness and design life of the 
protection. 

6. No infilling of the Niagara River. 



1.  Provide signage at Bertie Boating Club indicating public access, public boat 
launching, public parking and access to facilities.

2.  Promote the use of the facilities at the Bertie Boating Club to the general public.

8. BOATING 
KEY  INITIATIVES



3.  Identify three sites: Prospect Point, Stone Mill/Thunder Bay Roads, Kraft Road  as 
suitable for launching kayaks and canoes. Provide information that kayaks and 
canoes are to be carried along access paths.

Prospect 
Point

Stonemill/Thunder 
Bay Road

Kraft
Road

8. BOATING 
KEY  INITIATIVES

Poverty Bay



4.  Clearly identify the sites for boat launching from trailers with available parking: Crystal 
Beach Waterfront Park, Lakeshore Boat Launch, Murray Street Boat Launch, Anger 
Avenue Boat Launch, Miller's Creek Marina and Netherby Road Boat Launch.

Crystal Beach 
Waterfront Park

Lakeshore 
Boat Launch

Murray Street
Boat Launch

Anger Avenue
Boat Launch

Miller's Creek 
Marina

Netherby Road
 Boat Launch

8. BOATING 
KEY  INITIATIVES



5. Provide information and a map of all boat access points, availability of public 
washrooms, food etc. 

6.  Explore the opportunity to provide a dock and tie up for boats to access 
restaurants at the Crystal Beach Waterfront Park and Murray Street Boat Launch

8. BOATING 
KEY  INITIATIVES



7.  Explore the opportunity to provide docks for tie up at Nicholls Marine in the South 
End to access restaurants etc.

8.  Explore the opportunity to provide docks for tie up in a concept plan for the Coal 
Docks site in Bridgeburg.

8. BOATING 
KEY  INITIATIVES










